
Message from Toni Gunneson at UW Press, options regarding services for LJ 
 
Hi everyone, 
  
Apologies if I’ve missed anyone I should have included on this email. I’m afraid I don’t have a 
complete listing of who was on the conference call on Thurs. But, I wanted to thank you for 
including me on the call yesterday. I thought I’d summarize some of the things we talked about, 
and give you some more information on the impact factor situation (a perpetual and ongoing 
discussion). 
  
Impact Factor for LJ. 
We applied to what was then Thompson Reuters for LJ in 2009. They declined to include the 
journal, advising, “New quantitative data, better exposure to the scientific community, and more 
intense citation activity may result in a different decision in the future.” 
  
Brian was working with Clarivate during his tenure, to try to understand their specific 
qualifications for acceptance, and this is what they told him regarding a LJ impact factor. 
  
“Journals which are classified in subject areas contained in the Science Citation Index 
Expanded or the Social Sciences Citation Index are listed in the Journal Citation Reports (JCR) 
with a Journal Impact Factor and other indicators.  Landscape Journal, however, is indexed in 
the Architecture category which is not a subject area contained in the JCR.”  
  
To obtain an impact factor (not just the Arts and Humanities Citation Index), LJ would have to 
change the subject matter significantly enough to no longer be an Architecture journal. It would 
have to be in a subject that would allow it to be included under either the Science Citation Index 
Expanded or the Social Sciences Citation Index. It would then have to apply for acceptance, 
which is of course not guaranteed. 
  
However, in 2016 LJ was accepted into the Clarivate Emerging Sources Citation Index, 
beginning with Volume 30 (1) 2011 (they back date a little). See http://mjl.clarivate.com/cgi-
bin/jrnlst/jlresults.cgi for more information. Brian was endeavoring to move LJ from the 
Emerging Sources Citation Index to the Arts and Humanities Index, which would bring it much 
greater visibility. Regarding moving LJ from this to the Arts and Humanities index, Clarivate said 
LJ: 
“will be eligible for additional coverage when the journal shows sufficient citation impact within 
the Web of Science.” 
  
According to their inclusion guidelines, (https://clarivate.com/essays/journal-selection-process/), 
the most important qualification for acceptance is timeliness. As of now, the journal is over a 
year behind, which would exclude it from consideration. It would need to catch up its’ publication 
schedule, then have (at least) three consecutive issues published on time to be considered. And 
have enough citations to be considered. 
  
To summarize, the best way to improve the impact of the journal is to get it back on schedule, 
encourage citations of the journal, and increase scientific content. If you wanted to get a bona 
fide impact factor, the journal has to cease being a design and architecture journal and change 
the subject matter to being a science journal, under a category accepted by Clarivate. For 
reference, Landscape Ecology and Landscape and Urban Planning are two related journals that 
have been accepted for an impact factor. 
  



Addition of a third issue. We would be very happy to work with you to develop a third issue 
that meets your needs. I just want to be clear that there is not direct correlation between number 
of issues and number of subscriptions sold. If given a design focus, it could certainly help attract 
a professional audience, but this shouldn’t be taken as a given. It may take five years or longer 
for that new audience to develop, and it cannot be depended on to develop at all. Readership is 
declining for all journals as more time is taken up with other activities, presumably related to 
social media and new media options. 
  
  
New initiatives ideas – examples from other journals we publish 

1.                   Awards – one journal has an endowed award for the “best article” published 
in the journal in the prior year. The prize is honor of a long-term editor (24 years) who 
helped the journal attain an international readership. It includes a modest cash 
award. 

2.                   Pre-print articles – ms. is uploaded upon acceptance and is replaced by final 
published version once available. This costs at least $7,000 to implement, with 
ongoing increased maintenance costs. 

3.                   Continuous publication – articles are published as they are produced and 
posted online. Issues are only printed once a full issue is collated. Some journals 
have found that this has boosted readership. 

4.                   Social media – 
a.                   Blog posts (can be accepted now, can be written by editor, authors, 

grad students, etc.). Could be submitted occasionally now to UW Press blog. 
If we were to create an exclusively LJ blog, it needs to be updated once a 
week, at a minimum. 

b.                   Facebook – page is already up. We can post at any time, if CELA 
board members, editors, or authors have write posts. We’re happy to share 
the admin. for the page with the editors. 

c.                   Twitter – ideal for creating a network with authors, editors, and those 
interested in the field. 

5.                   Directory issue – we have two journals that produce an annual directory 
issue that becomes a reference the rest of the year. 
a.                   The first is Native Plants Journal, which produces an annual directory 

of Native Plants Nurseries. We sell enhanced listings as a package combined 
with advertising to extend the reach of the ads. 

b.                   Monatshefte (a German language pedagogical journal) publishes 
Personalia, an annual listing of all German departments including information 
about their staff members, departmental structure, student enrollment and 
degrees granted. This might be a better fit for LJ, given it’s focus on 
education. 

  
  
That’s what we were able to come up with now. I’ll add to the list if we think of other initiatives 
that would be a good fit. 
  
Thanks to everyone, and hope you ave a great weekend! 
  
 Toni Gunnison 
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